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1. Contacts
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FIS International Ski Federation

Blochstrasse 2

CH- 3653 Oberhofen

Switzerland

Tel.: + 41 33 244 61 61

Fax: + 41 33 244 61 71

JP Baralo

Ski Cross Race Director

@: baralo@fisski.com

Kathrin Hostettler

Freestyle Skiing & Snowboard Assistant

Tel.: + 41 33 244 6165

@: hostettler@fisski.com 

Jürg Capol

FIS Marketing Director

Tel.: +41 33 244 6161

@: capol@fisski.com

FIS Marketing AG

Wolleraustrasse 15n

CH-8807 Freienbach

Switzerland

Tel.: + 41 44 224 69 60

Fax: + 41 44 224 6909

Andi Marugg

Project Manager

Tel.: + 41 44 224 69 08

@: marugg@fismarketingag.com

Julia Ziemska

Sponsor Services Manager 

Tel.: + 41 44 224 69 66

@: ziemska@fismarketingag.com



2.1 Audi FIS Ski Cross World Cup Sponsors Audi FIS Ski Cross World Cup Title Sponsor

Audi has been secured as the official Title Sponsor of the Audi FIS Ski Cross World Cup.

Branch Exclusivity of FIS Title Sponsor

The FIS Title Sponsor has branch exclusivity within the car industry. 

The Organizing Committee assures that no competing car companies are present with their 

branding in any commercial or public area of the event.

Audi FIS Ski Cross World Cup Sponsor rights

The FIS Title Sponsor (Audi) and the FIS Central Sponsor  have the right to promote their 

products and services on site during the events at no extra cost. The details of these promotional 

activities must be coordinated between FIS Marketing AG and the LOC. All advertising related 

matters are shown in this document below.

Frequent updates  

Frequent updates between the Organizing Committee and FIS Marketing AG are important. Keep 

FIS Marketing AG informed about Local Sponsor activities, open advertisement space that could 

be acquired, arising issues etc. FIS Marketing AG will contact the Organizing Committee if FIS 

sponsors are planning on doing sponsorship activation on-site. 
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2.2 Responsibilities FIS To define the advertising rules and guidelines for marketing and implementation of sponsor rights. 

FIS has an overview of all marketing related issues whereas at the event the Race Director is the 

main contact person.

2.3 Responsibilities FIS Marketing AG FIS Marketing AG will be the primary contact for marketing related questions during the 

preparation and implementation of the Audi FIS Ski Cross World Cup event. During the Audi FIS 

Ski Cross World Cup, FIS Marketing AG will be present with a professional implementation team 

at each venue. The implementation team will collaborate with the Organizing Committee and will 

be responsible for the set up of all the Audi advertising material inside and outside of the TV-

range. 

2.4 Responsibilities Organizing Committee The Organizing Committee has to provide the necessary preparation of the sponsor area inside 

the TV-range in prior consultation with the FIS Marketing AG implementation team. In addition the 

Organizing Committee is responsible for a clean appearance of the sponsors outside of the 

TV-range.
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3.1 Start and finish area  The Organizing Committee must use the official start and finish installations provided and installed 

by FIS Marketing AG. The Organizing Committee is responsible to organize and set up the start 

gates in collaboration with the team from FIS Marketing AG.
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3. Audi FIS Ski Cross World Cup venue



3.1.1 Start

Requirements OC:

Provide FIS Marketing AG with sizes and drawings of the start gate

Produce the advertising material for the LOC spaces on the Gates and 

Post.

Frame

Backdrop

Posts

Gates1 1 1 1

Start gate

sponsor identifications

1) Gates - LOC Sponsor 

2) Post - LOC Sponsor 

3) Post - LOC Sponsor 

4) Post - LOC Sponsor 

Start installation

The advertising space on the start installation is allocated as follows:

Frame - Title and LOC Sponsor

- Resort

Backdrop - Title Sponsor

Gates and posts - LOC (maximum 4 sponsors/maximum 1 

sponsor per gate)
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3.1.1 Start

Start installation front wall

sponsor identifications:

LOC: 2 x (1m x 1m)

Resort: 1 x (2.5m x 0.75m) 

9

Advertising Spaces LOC:

Marking: 1 x resort board

Size: 2.5m x 0.75m 

Design: White text on red background

Production: FISMAG 

LOC to send FISMAG logo/layout

Marking: 2 x LOC sponsor

Size: 1m x 1m

Design: Sponsor Logo

Production: LOC

PVC fabric with velcro (scratchy part), to attach to

PVC covering on installation

Audi FIS Ski Cross World Cup Marketing Guide 2018/2019

LOCLOC



3.1.1 Start

Start backwall installation

sponsor identifications:

Resort:   1 x (2.5m x 0.75m)

10

Advertising Spaces LOC:

Marking: 1x resort board

Size: 2.5m x 0.75m

Design: White text on red background

Production: FISMAG 

LOC to send FISMAG logo/layout
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3.1.1 Start
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Requirements OC:

- Flat space of minimum 15m wide x 5m deep for start installation set up;

already prepared upon FISMAG arrival 

- Permanent power supply of 1500 Watt, 220/240 V 50 Hz



Finish installation 

The advertising space on the finish installation is allocated as follows:

Å 100% LOC Sponsor

Å 3 positions per pylon for the Resort

Requirements OC:

Define space between the columns with FIS technical delegate.

Ensure clean finish line area. 

Advertising Spaces LOC:

Marking: 6 x resort boards

Size: 1m x 0.40m

Design: Resort Logo

Production: FISMAG 

LOC to send FISMAG logo/layout

Marking: 6 x LOC sponsor

Size: 1m x 1m

Design: Sponsor Logo

Production: LOC. 

PVC fabric with velcro (scratchy part), to attach to PVC

covering on installation

3.1.2 Finish installation

Finish installation

sponsor identifications:

LOC: 2 columns- each

1 logo front

1 logo back

1 logo side

In total 6 x (1m x 1m)

Resort:  2 Columns- each

1 logo front 

1 logo back

1 logo side

In total 6 x (1m x 0.40m) 

4
 m

 
1,35 m 
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3.1.3 Finish - Exit gate

Exit gate

The advertising space on the exit gate is allocated as follows:

Å Title and LOC Sponsor

Advertising Spaces LOC:

Marking: 1x resort board

Size: 0.8m x 0.3m

Design: White text on red background

Production: FISMAG 

LOC to send FISMAG logo/layout

Marking: 15 x LOC sponsor

Size: 0.22m x 0.12m

Design: Sponsor Logo

Production: LOC. 

PVC boards, matt finished print with velcro (scratchy

part) on top and bottom of backside to attach to PVC 

covering on installation

Requirements OC:

Flat space of 4m wide x 3m deep in the finish area

Multi electrical socket 220V close to the exit gate position

Exit Gate

sponsor Identifications:

Title Sponsor

15 x (0.22m x 0.12m)

LOC Sponsor

15 x (0.22m x 0.12m)

Resort

1 x (0.8m x 0.3m)

3,5 m 

2
,5

  
m
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Please note: scratchy parts of

velcro are necessary on all 4 

sides of sponsor patches



3.1.4 Finish - Presentation backdrop

Presentation backdrop

The Presentation backdrop will be designed, provided and installed by  FIS 

Marketing AG. Size: 3.5m wide x 2.5m high; deep: approx.: 0.7m

Advertising Spaces LOC:

Marking: 1x resort board

Size: 0.8m x 0.3m

Design: White text on red background

Production: FISMAG 

LOC to send FISMAG logo/layout

Marking: 24 x LOC sponsor, 8 x resort logo

Size:  0.22m x 0.12m

Design: Sponsor/Resort Logo

Production: LOC

PVC boards, matt finished print with velcro (scratchy

part) on top and bottom of backside to attach to PVC 

covering on installation

Requirements OC:

Availability of an appropriate position in the finish area in consultation with 

FIS/FISMAG, flat space of 4m x 3m.

Athletes must have a clear view on the video wall

Electrical socket 220V close to the presentation wall

Presentation backdrop sponsor identifications:

20% Title Sponsor 8 x (0.22m x 0.12m)

60%  LOC Sponsor           24 x (0.22m x 0.12m) 

20%  Resort 8 x (0.22m x 0.12m)    
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Please note: scratchy parts of 

velcro are necessary on all 4 

sides of sponsor patches



3.2 Advertising on course

Gate flags

The advertising space on all gate flags along the course is allocated as 

follows:

Å 100% LOC

Å On the control gate flags two identifications (name or logo) shall be 

permitted. It shall also be permitted to identify the name of the locality 

or skiing area instead of a sponsor. The size of the control gates is 

80cm width x 120cm high.

Last jump/last position

The advertising space on and around the last jump/last position 

(including bannering) is allocated as follows:

Å Exclusive branding for Title Sponsor

Production: FISMAG
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Example Banners

Technical Information:

Banner frames with Audi banners will be positioned next to the

last jump

Size of banners: 

4m wide  x  1 m high

Example gate flags

Production: LOC



3.3 Banners Banners on course

The bannering on course is allocated as follows:

Å All banners on course (except last jump/position) - LOC

Å There may be up to 20 advertising banners along the course, in the field of vision of any single 

camera

Å Banners must not exceed 8 meters in width and 1 meter in height

Banners on and around last position on course

The bannering on and around the last jump/last position is allocated as follows:

Å Exclusive branding for Title Sponsor

Banners in finish area

The bannering in the finish area is allocated as follows:

Å 100% LOC

Å The size of the banners may not exceed 5 meters in length and 1 meter in height

Platinum Circle

Å An advertising board (long, narrow) may be placed above the banners with a maximum height 

of 30 cm 

Å On such boards a maximum of 3 different sponsors may appear on a length of at least 12m 

either on a repeated sequence or with logo of the sponsor. 

Å Advertising is allocated as follows: 100% NSA

Banners on functional buildings

Advertising on the functional buildings is allocated as follows:

Å 50% Title Sponsor

Å 50% Organizing Committee
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3.4 Award ceremony Corridor

The Organizing Committee must create a fenced off corridor in order to secure an immediate and 

smooth carrying out of the winnerós presentation/award ceremony and a live TV transmission at 

the end of the event, as well as good working conditions for photographers.

2 People holding a rope in front of the Podium and Ceremony Wall in order to create a line for the 

photographers not to be crossed is a good and simple way to keep the Award Ceremony clean 

and organized.
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3.4 Award ceremony

Podium

The podium for the top 3 athletes will be designed, provided and installed by 

FIS Marketing AG

Advertising Spaces LOC:

Marking: 2 x resort boards

Size: 0.8m x 0.2m

Design: Resort Logo

Production: FISMAG 

LOC to send FISMAG logo/layout
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Podium sponsor identifications:

1st position: Title Sponsor

2nd position: Resort (0.8m x 0.2m)

3rd position: Resort (0.8m x 0.2m)



3.4 Award ceremony Award ceremony backdrop

The backdrop for the award ceremony will be designed, provided and installed by 

FIS Marketing AG.

Advertising possibilities on the award ceremony backdrop are allocated as follows:

Å 20% Title Sponsor

Å 60% LOC

Å 20% Resort 

Placement

The placement of the podium and the backdrop shall be determined by the FIS Race Director in 

cooperation with the Organizing Committee and FIS Marketing AG based on the best possible TV 

exposure.
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3.4 Award ceremony

Ceremony backdrop sponsor identifications:

20% Title Sponsor 14 x (0.22m x 0.12m)

60%  LOC Sponsor 42 x (0.22m x 0.12m) 

20%  Resort 14 x (0.22m x 0.12m)    

20

Advertising Spaces LOC:

Marking: 1 x resort board

Size: 0.8m x 0.3m 

Design: White text on red background

Production: FISMAG 

LOC to send FISMAG logo/layout

Marking: 42 x LOC sponsor, 14 x resort logo

Size:  0.22m x 0.12m

Design: Sponsor/Resort Logo

Production: LOC

PVC boards, matt finished print with velcro (scratchy

part) on all 4 sides of the backside to attach to PVC 

covering on installation

Size: 5m wide x 3m high
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3.5 Video wall The video wall will be provided by Faber Audiovisuals wherever the Video Wall Truck can be 

used. In resorts where the use of the Video Wall Truck is not possible, another solution needs to 

be found.

Organizig Committee to provide in accordance with FABER Audiovisuals:

Å Transport of the video wall on to the mountain

Å SD or HD-SDI BNC video signal 

Å Power (125A CEE for 50 m2 screen and 63A CEE for smaller screens)

Requirements OC:

E-Mail Julia Ziemska (ziemska@fismarketingag.com) in order to get all the preparations right.
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Menôs training, qualification, final bib Ladiesô training, qualification, final bib
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Training,qualification,final bibs:

The style of the bib is an óalpine styleô the same as what is used in Alpine ski racing
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4.1 General Information

Menôs competition bib Ladiesô competition bib 

23

Competition bibs:

The style of the bib is ófreestyleô with open sides and elastic straps holding the front and back sides together.
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